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Companies in the natural resources sector have a key role to play in the global decarbonisation process.
As an industry, it has the most potential to contribute towards a greener future - and yet it faces unprecedented recruitment pressures, with the attractiveness of a career in this area being called into question by new entrants into the workforce. 
To find out more, BDO commissioned a survey of school and university students, plus industry leaders (from Australia, Canada, Latin America, South Africa, and the United Kingdom) on their career aspirations and their perceptions of the natural resources industry/the types of careers available.
With more than 750 respondents and both global and regional analysis, the research results highlight Gen Z’s (the generation born between 1997 and 2012) concern around job security - and their desire to save the planet. Evidently, there is a distinct gap between what Gen Z wants and what the industry currently offers, but it is a gap that can and should be closed.
Building the right talent pipeline is crucial for future success in the natural resources industry. Our global report presents:
· a range of talent strategies
· lessons learned from other sectors
· suggestions of how industry leaders can address Gen Z’s wish list of practical improvements 
· steps towards organic changes as clients are facing modern challenges
 
Download the Future Workforce report by BDO Global Natural Resources here.
DOWNLOAD FULL REPORT
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Harnessing the talent of today's young professionals - including digital skills - will be critical to future success for natural resources...
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...and in improving their talent recruitment and retention strategies

55% Top strategies for natural
corporates to build a more
sustainable talent pipeline:

. Establish dedicated funding to support Gen Z into the sector
of natural resources companies
have dedicated programmes in
place to attract more diverse talent

. Refresh benefits packages and non-financial rewards
. Develop an ecosystem of partners
. Enhance ongoing professional development
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. Use smarter online and social media engagement strategies
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Gen Z are 'cautious altruists’ - looking for a career with a clear sense of purpose...
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...coupled with job security and a clear sense of progression

Five factors most important to careers for Gen Z
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Yet Gen Z don't perceive that natural resources can provide what they want

from their career
)
R & ¥

15% 14% 31%
of GenZ are 'very interested" of GenZ are ‘veryinterested'in  of Gen Z are 'very interested" in
in a career in the mining sector acareerin the oil and gas sector  a career in the renewables sector

|BDO




